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A Review of Gambling in Montana
by Stanley N ich olson  an d  M arlene N esary
I n the economically difficult decade o f the 1980s,Montanans took several steps that institutionalized gambling. Video poker machines became legal in 1985. The next year voters approved a state lottery by a margin 
of 69-31 percent. And in 1989, the Legislature established the 
Gambling Control Division, which centralized statewide
oversight o f gambling within the Department o f Justice. 
Legislative actions since then have tinkered with limits on the 
number of machines per casino and with payout levels, and 
have progressively decoupled the link between gambling 
revenues and school funding—a link many believe accounted 
for initial widespread approval o f the lottery.
2 Montana Business Quarteriy/Winter 1995
GAMBLING
We argue that the time is ripe for review o f this institution. 
Montana’s two main non-reservation gambling systems, the 
lottery and video gaming, have been in place for several years 
now, and we should have useful data on revenue trends and 
distribution patterns. If there are serious gaps, that too tells us 
something important. Moreover, we should be able to compare 
our gambling experience with that o f other states, see where we 
stack up, and what else we might learn.
Finally, with facts in hand, perhaps it’s time to ask for 
citizen input. For instance, do Montanans understand and 
approve the fiscal relationship between gambling and schools? 
Does a state run lottery constitute wise use of scarce 
government resources? D o the system and rate o f taxation on 
Montana’s privately owned video machines make sense?
Should the Legislature revisit the splits?
Before we jump into the data, one disclaimer. This report 
leaves much not done. Gambling on Montana Indian 
reservations, for instance, is beyond our scope here. N or can 
we do much more than nod at the growing body of literature 
on gambling’s social cost. However, we can point you to the 
February 1995 issue o f Montana, Magazine, which is helpful on 
both these matters (“Gambling: H igh Stakes Industry,” by 
Duncan Adams, pp 36 - 47), and to other reference material as 
appropriate.
State Government as Owner, Regulator
Current law provides for two major sources o f  gambling 
revenue in Montana, the lottery and video gaming. The 
Gambling Control Division, and thus the government and 
citizens of this state, play quite different roles with regard to 
each.
The state is owner and promoter of the lottery. State 
employees run it. Revenues from the sale o f Montana lottery 
tickets support the lottery enterprise. And the excess supports 
other “essential state programs”—to the tune of $8.6 million in 
fiscal year 1995. Figure 1 shows the relationship over time 
between total ticket sales and “transfers,” the excess after 
accounting for prize payouts and other operating expenses.
As Figure 2 demonstrates, gross income (the equivalent of 
lottery sales) and tax revenues from video gaming are several 
times larger; taxes were just over $31 million in fiscal year 1995. 
Yet in many respects, the state’s role is much reduced. (See 
sidebar for more on video gaming gross and net revenues.) For
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one thing, video gaming machines are owned and operated by 
private corporations and individuals, while the Gambling 
Control Division is charged with regulatory responsibility.
This regulatory role, however, depends on accurate, thorough, 
and current information about machine activity. We’ll examine 
audit systems—so crucial to industry credibility—later on in 
this report. But first, a look at revenue trends and taxes.
Has the Initial Growth 
Bubble Burst?
A recent Wall Street Journal article 
announced that the gaming industry’s 
“race across America has hit a speed 
bump.” (WSJ, November 28, 1995, p.
B-l) High profile casino projects are 
being scrapped because of shrinking 
industry revenues, and a “sour” 
market for new ventures, according to the article.
Furthermore, “efforts to legalize casino gambling in more states 
have also run into more organized resistance from conservative 
political groups, which cite the spread of gambling as evidence 
of moral deterioration [and] focus on the social costs.”
Montana may be far from the big leagues of gambling, but 
we seem to be following a similar trend. Refer again to Figure 
1. Lottery ticket sales and transfers have actually declined in 
the past year. Growth has stalled in Montana’s other major 
gambling sector as well. After several years o f double digit 
growth, video gaming revenues grew by just 4.3 percent 
between FY1994 and FY1995.
According to Janet Jessup, administrator of the Gambling 
Control Division, “People are using discretionary income for 
this, and there’s a limit to which they can stretch that 
discretionary income.” (Missoulian, September 7, 1995, p.B-1)
Who Cares About Growth Anyway?
Some constituencies in Montana welcome this deceleration. 
Those who oppose gambling on moral and religious grounds 
are probably just as glad to see activity levels drop off. As are 
those who see the social costs up close and personal, like 
county attorneys, and addiction treatment specialists (see
Montana Magazine for their story).
Interestingly, the Montana Education Association has been a 
long and active critic of the state’s gambling institutions. 
Gambling revenues—specifically the lottery—have been sold as 
entertainment that helps schools. And while the lottery 
transferred almost $42 million directly into school fund 
accounts between 1987 and 1994, that amount accounted for 
only about 1 percent of state school budgets during that 
period. Thus, MEA president Eric Fever hailed the 1995 
Legislature’s decision to officially 
decouple lottery revenues from school 
financing, saying it was an “illusion” 
that lottery revenues were a big help 
to public schools (Great Falls Tribune, 
August 1, 1995, p. B-l).
Certain other constituencies, of 
course, do want Montana’s gambling 
industry to grow and prosper. For instance, tavern owners and 
those who make and sell video gaming machines. Those 
whose jobs and incomes are keyed to gambling. And several 
large Montana cities.
Montana Cities Make Out Like 
(One-Arm) Bandits
Montana may be a rural state, but the video gaming action 
mostly pays off for urban areas. Table 1 shows the basic split 
over time between the state General Fund and local 
government jurisdictions. The former takes one-third of the 
gross income tax, then rebates the rest to city and county 
governments, depending on machine location. If the machine 
is outside city limits, the tax goes to county government; if 
inside, to city government. Each local jurisdiction can decide 
how to use these funds; they are not earmarked for particular 
program purposes. Note that nearly $21 million was rebated to 
local governments from fiscal year 1995 video gaming activity.
If dispersed evenly throughout Montana’s 56 counties and 
umpteen towns, that $21 million wouldn’t go far. O r be missed 
if it went away. Video gaming really might—as some observers 
suggest—be a “Mom and Pop” operation in this state. But that’s 
not the case for tax distributions, nor (as we’ll see later on) for 
raw activity. Both are highly concentrated in the control of a 
few major “players.”
“Our state has by far the smallest split 
at 15percent. South Dakota's take is 50 
percent, Oregon's 65 percent, and 
Alberta's 85 percent."
Montana Business QuarterJy/Winter 19954
GAMBLING
Table 2 compares distributions for 1991 and 1995. In fiscal 
year 1995, over one third o f total tax revenues ($11.6 million) 
was split among just seven cities. About $6 million was divvied 
up among all other Montana towns. County jurisdictions 
received much less, although here again the most populous 
counties did far better. This distribution suggests that when 
Montanans want to gamble, they go to town to do so. It also 
suggests a serious dependency problem for six of the state’s 
seven largest cities (for some reason, Bozemanites are relatively 
disinterested in this particular amusement). In these six cities, 
taxes from video gaming hover around 20 percent of their total 
revenues.
N o wonder Alex Hanson, Executive Director o f Montana 
League of Cities and Towns, is an outspoken advocate for video 
gaming. “It’s the only tax I know o f where the people who pay 
it are happy and the people who collect it are happy. It’s as 
close as you can come to a perfect deal.” (Missoulian, July 16, . 
1995, p.l)
It may not be perfect for everybody, though. The 1993 
Legislature outlawed the cashing o f payroll checks in casinos. 
Why would they need to do that if the present system were 
operating perfectly?
Taxing Criteria
As we have seen, video gaming is a source of tax revenue for 
Montana’s state and local governments. Unevenly distributed 
perhaps, but very important for some jurisdictions. And 
although video gaming taxes and lottery transfers comprise a 
small portion of Montana’s total revenue picture, they are an 
integral part of our overall tax policy. We have institutionalized 
gambling into the state tax system. As such, gambling taxes 
should be subject to the same evaluative criteria as any other 
tax policy, from the national to the local level: Is the tax 
adequate for the perceived need? Is it equitable? Does it meet 
accountability strandards? (MBQ, Winter 1990, p. 18)
Figure 3 shows the size o f gambling revenues relative to 
other FY 1994 sources. License fees for video gaming machines 
make up about $3.1 million of gambling revenues; lottery 
transfers amount to $9.4 million, and video gaming taxes 
account for the rest, about $42.5 million overall. Is this sum 
adequate? Certainly in the overall context of Montana taxes and 
fees, gambling is a bit player.
But critics say gambling—specifically the lottery—was sold 
to the public as a solution to school funding challenges. Yet, 
even after the 1995 Legislature severed the lottery/schools link 
because it was so little real help, confusion remains. An April 
1995 letter to the editor of Missoula’s daily newspaper 
requested a full accounting of how lottery funds were being 
used by the schools so that “we may then be able to return to 
the polls on May 2 to vote again on requests for school funding 
a little better informed.” (Missoulian, April 17,1995) N o such 
report was supplied, by the newspaper or the school district.
Table 1
Distribution of Video Gambling Machine Gross 
Income Tax Revenue, FY 1988 - 1996
(In Millions) state Gen. Local
Fiscal Year Fund (1/3) Gov’t (2/3) Total
$7.0 $10.5
|g§§ 4 4 8.9 13.3
5 7 11.3 17.0
1 r n 13.7 20.5
iy y ' Q 1 16.1 24.2' a q 17.9 26.8
Jog/ 10.0 20.0 30.0
10.5 2 0 .8 31.3
Source: Compiled by the Bureau o f Business and Economic Research,
The University o f Montana, with data from the Montana Gambling Control 
Division.
Table 2






Great Falls 1,370,000 2,290,000





7 Cities subtotal $7,440,000 $11,600,000
Other towns $3,655,000 $5,960,000
56 Counties 2,570,000 3,310,000
State General Fund 6,890,000 10,480,000
Source: Compiled by the Bureau o f Business and Economic Research, 
The University o f Montana, with data from the Montana Gambling 
Control Division.
Figure 3
Montana Tax Revenues Levied, 1994
Source: Montana Department o f Revenue, Biennial Reports', Montana 
Department of Transportation; Montana Gambling Control Division.
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Table 3
Video Gaining in Montana Compared to Other Jurisdictions, 
Data Current to 9/30/95
Montana South Dakota Oregon Alberta
Government Share of Revenues Government -15% 50% Oregon Lottery - 65%; Establishment - 35%;
However, Retailers who 
Achieve Net Sales of $200,000 
have Their Commissions 
Reduced to 30% for the 
Remainder of the Fiscal Year
Alberta - 85% (Less Bonuses) 
Establishment - 15% + Any 
Bonuses
Using Network Avg. Net Sales - 
1“ $300 - 2% Bonus, over $300 
at 4%
Bonus Policy Under Review
License Costs Manufacturer - $1,000/year; Each VLT - $200/year; 
Distributor - $1,000/year; Route 
Operator - $ 1,000/year
Manufacturer - $20,000/year; 
Operator - $250 per VLT/year; 
Establishment - $50 fee with 
Application/Establishment 
Renewal; Fee $100 Per Year/ 
Operator Application Fee $50.0
Estab. $135/year Per Term. 
Some Cities Charge the Estab. 
Between $25 & $30/year as an 
“Amusement Tax.” 2 Other 
Tax Levels Have Been Added 
($50/per VLT upon Reaching 
$104,000 and $75 upon 
Reaching $260,000)
Payback Rates Min. 80% At Least 80% but Most 
Average Above 90%
By Rule, the Maximum 
Allowable is 92%; 
Current Cap is 90.5%
92% on Average
Limits - Max. Bet $2.00 $2.00 $2.00 $2.50
Maximum Prize $800 - Keno; $800 - Poker $1,000 $600 $1,000
Types of Establishments On Premises Liquor License On Premises Liquor License (Had to Legislate Specific 
Liquor Guidelines. People 
Were Beating the System by 
Obtaining License but not 
Selling Liquor)
On Premises Liquor License/ 
Age Controlled
Liquor Licensed Establishment/ 
Age Control
Average Weekly Net Revenue 
Per Term
$253 average per 4th quarter 
FY’95
$238 $879 $1,629
Max. Number of Terminals Per 
Estab.
20 - Per Approved Location 10 - Per Approved Location 
(To Avoid a “Casino” 
Atmosphere
5 - Per Approved Location Up to 10 - Per Approved 
Location (Based on Seating 
Capacity, Gross Sales, 
Population and Hours of 
Operation)
Total U Terminals as of Report 
Date
15,844 Reporting 4th Quarter 
FY’95
8,043 7,537 5,970
Total # Establishments as of 
Report Date
1,754 at end of FY’95 1,446 1,572 1,078
# of Terminals per Capita 
(Terminals:People)
.02 (1:55); Pop: 856,057 .01 (1:96); Pop: 690,768 .002 (1:409); Pop: 3,082,000 .001 (1:331); Pop: 1,978,000
Central System? Type? No - Use Meter Readings and Audit; Tickets from each VLT
Yes - VLC System Yes - IGT System Yes-G Tech
Polling Frequency N/A Daily Every 10 Seconds Monitored Every Hour Plus End of Day
Most Popular Game Keno Poker WMS Slant Top/Flush Fortune 92% Reel/Line Games 8% Pokers/Blackjack/Keno
Representative Visits 18 Field Inspectors (6 were Liquor Investigators); 2 
Machine Inspectors resp. for 
Gambling Activities and 6 
Revenue Agents
Field Inspectors Visit Each 
Terminal Once Every 6 Months 
to Verify that Terminals are 
Registered with Lottery and 
Within Guidelines
Each Retailer Visited Once a 
Week
Rep and Service Tech
Own/Lease VLTS Have the Option to Lease or Purchase Depending on 
Manufacturer
Lease from Operator Lease Own VLTS
Cost of VLTS $4,500-$7,000 Depends on Operator 
Negotiable
Average Lease Cost 200.0 N/A
Weekly Sales Per Capita N/A $4.75 $2.17 $5.00
Source: Excerpted from the Oregon Lottery’s 1995 Lottery Directory.
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One way to consider tax equity is 
through disbursement patterns, and we’ve 
already seen that a few urban areas are the 
primary beneficiaries o f video gaming taxes.
Equity can also be understood in terms of 
who pays the tax and whether or not it is 
progressive. That is, does the burden of this 
tax increase progressively as incomes rise?
Quite the opposite. The evidence, anecdotal 
and otherwise, suggests that gambling 
revenues disportionately come from those 
least able to afford the loss. Montana 
Magazine's February 1995 article includes 
interviews with law enforcement officials 
and credit counselors, among others, who 
verify the trend in this state. Further, 
researcher Robert Goodman’s comprehensive 1994 United 
States Gambling Study concludes that “[s]tate gambling 
revenues come disproportionately from lower income residents. 
Problem gambling behaviors are highest among the poor and 
minorities.” (Legalized Gambling as a Strategy fo r Economic 
Development, p. 17)
Goodman also concludes that “electronic gambling 
machines ... tend to be more decentralized, more addictive, and 
more profitable to the gambling industry.” (ibid, p. 5) Add 
these characteristics, in Montana, to a manually-tracked, 
inadequately audited video gaming industry, and you’re 
looking at a recipe for dubious credibility.
Accountability
A January 1994 auditors’ report to the Legislature, Regulation 
and Monitoring o f Video Gambling Machines, flatly states that 
“the manual and labor-intensive monitoring system” for video 
gaming “is not capable of effectively or efficiently monitoring 
over 14,500 machines in a state as large as Montana.” The 
auditors came to this conclusion based on “the number of 
problems with ... inaccurate tax returns; missing tax return
documentation; mechanical and electrical meters 
not balancing; incomplete tax returns; resetting of 
meters; and, math errors by establishments and 
vendors.” (p. S-5) The report recommends either a 
computerized dial-up monitoring system (which 
every other state but one with legalized video 
gaming relies on), or increased field audit 
personnel.
The Montana Department of Justice Gambling 
Control Division’s May 1995 Biennial Report 
picks up on the above auditors’ recommendations 
and adds more data. It notes that current staffing 
levels allow Division personnel to “inspect each 
machine once every seven years.” (p. 13) Yet 
gaming terminals are often replaced on a much 
shorter schedule, as “[t]he industry depreciates 
machines over a three to five-year period.” (ibid, p. 21) O f the 
100 field audits conducted during the 1994-95 reporting period, 
“record-keeping penalties were issued in 68 cases in addition to 
17 corrective warnings. Therefore, a total o f 85 % of 
establishments audited failed to keep proper records. Because of 
the manual, paper-based system used to record machine 
activity, it is difficult to prove that this was done to violate the 
law.” (ibid. p. 24)
Even assuming no intent to violate the law, the 85 percent 
error rate found by field auditors suggests a disturbing level of 
opportunity to do so.
How do other jurisdictions ensure their tax systems for 
video gaming meet the accountability criteria? For the most 
part, they do it automatically, through computerized and dial­
up technologies. Table 3, excerpted from a directory o f lottery 
systems put together by Oregon state government, compares 
state and provincial programs on a number of counts, including 
audit controls on electronic gambling. Follow the line for 
“polling frequency.” Note that Alberta checks each gaming 
machine in its jurisdiction on a daily basis, South Dakota does 
it hourly, and Oregon every ten seconds. Remember that 
Montana has a manual system and at present staffing levels 
each machine can be audited only every seven years.
“I f  it’s not paid into 
Montana tax coffers, 
nor into fabulous 
prize rates fo r 
Montana players, 
where does all the 
money from  
Montana's 15,000 
gaming machines go?”
Gambling Income: Gross or Net?
Media discussions o f gambling activity often center on amounts 
wagered. For instance, Montana Magazine (February 1995, p. 36) 
quotes Attorney General Joe Mazurek as follows: "Consider this: in 
fiscal year 1993, people wagered nearly S400 million on video 
gaming alone— that's S500 for every man, woman, and child in the 
state."
However, this wagering metric is a bit misleading because it 
includes credits played during a video gaming session. Typically, 
credits won one minute are lost the next; credits don't often
translate to cash paid into players' pockets.
And in fact, both the gaming industry itself and the legal 
language o f Montana gaming statutes recognize the credits 
problem. They use a concept called ''gross revenue"— cash 
deposited in machines minus cash winnings paid to the player.
We adopt that calculation in this article, referring to gross 
income as "business income" or "income for tax purposes." It is 
really "net" o f credits played and lost— and parallels lottery 
ticket direct sales.
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Table 4
Machines in Larger Establishments Earn More







iver. Income per 
Machine 
FY 1994
1-4 314 85 $6,555.02
5-9 287 1,839 $7,813.66
10-15 92 1,057 $9,524.23
Source: Montana Department o f Justice, Gambling Control Division, 
Biennial Report, FY 1993-1994.
Montana’s uniqueness shines in the “government share of 
revenues” category as well. Our state has by far the smallest 
split at 15 percent. South Dakota’s take is 50 percent, Oregon’s 
65 percent, and Alberta’s 85 percent, less a disputed bonus 
system. In fact, Montana government’s share o f video gaming 
revenues is the smallest in the U.S. or Canada. Doubled to 30 
percent, ours would still be the smallest. Combine that fact 
with the payback rates—also lowest o f the 
four jurisdictions in Table 3—and the 
question’s obvious: If it’s not paid into 
Montana tax coffers, nor into fabulous prize 
rates for Montana players, where does all the 
money from Montana’s 15,000 gaming 
machines go?
As it turns out, most o f the money goes 
into surprisingly few pockets.
Concentrated Ownerships,
Concentrated Incomes
In 1988, three years after they were 
legalized in Montana, video gaming machines numbered about 
8000 statewide. (Regulation and Monitoring o f Video Gambling 
Machines, p. 13) These 8000 or so machines produced about 
$70 million in income reported for tax purposes and $10.5 
million in tax revenues. (Refer again to Figure 2 for revenues, 
and to the sidebar for how we define business income.)
By fiscal year 1995, income had grown to over $208 million, 
and tax revenues were about $31 million. That puts the owner/ 
licensee share at $177 million for 1995, or almost triple the 
1988 figure. Meanwhile, the number of machines almost 
doubled between 1988 and 1995. We now have about 15,000 
licensed video game terminals statewide. The machines seem 
ubiquitous. Indeed, nearly every Montana establishment with a 
liquor license has at least one; most have more.
As Table 3 shows, Montana limits video machines to 20 per 
establishment (highest o f the group; again we’re the outlier). 
Limited machine numbers theoretically provide some limit on 
the concentration of income by establishment. However, as
detailed in the Gambling Control Division’s Biennial Report of 
May 1995 (pp. 17 - 21), a few mostly urban casinos are 
extremely lucrative.
For instance, according to the Report, one Helena 
establishment’s video gaming machine income for fiscal year 
1994 was $1,500,000. Given the current rate o f 15 percent, this 
particular Helena casino owed about $225,000 in taxes, and 
kept (or split with a “route operator”) $1,225,000 for costs and 
profits. Fifteen other Montana establishments earned over 
$1,000,000 each from their video machines in fiscal year 1994. 
Each o f these casinos paid more than $150,000 in taxes, leaving 
some $850,000 to cover costs and realize profits. In general, as 
Table 4 shows, the more machines per casino, the higher the 
average income per machine. The more you have, the more you 
get.
“Route operators,” on whom there is no machine limit, own 
nearly two-thirds o f all the video gaming terminals in 
Montana. Moreover, according to the Biennial Report, the six 
largest route operators own about one-third of all machines 
licensed for play in Montana (p.18). Information about the 
splits between those who hold the liquor licenses necessary to 
establish legal play, and route operators who own most of the 
machines, is proprietary. One common 
arrangement, apparently, is to split the after­
tax gross 50-50. For the well-equipped casino, 
this is a solid sum, and may help explain the 
recent upward cost spiral for liquor licenses.
Why does it matter if gambling receipts 
are highly concentrated? Because the 
industry is no longer a Mom and Pop 
operation—if it ever was. Look again at the 
yawning gap in Figure 2. Income from video 
gaming has tripled, to $208 million, and the 
people o f Montana received $31 million of 
that in taxes. That leaves $177 million, which 
benefits relatively few operators and local jurisdictions, while 
the social costs and problems associated with gambling are 
widely dispersed. Perhaps that’s the worst imbalance in 
Montana’s gambling system: the benefits are highly 
concentrated but the costs borne by all o f us.
Given the growth in income available to the operators of 
video gaming and the concentration of that income, the 
legislators should revisit the tax rate. For example, Oregon has 
instituted a sliding scale (see Table 3) that increases the 
government split after net sales reach $200,000. Adopting a 
similar system here might pay off handsomely, given that, in 
fiscal year 1994, eight individual machines in Montana 
produced over $100,000 each (Table 5).
Final Comments
Montana has witnessed phenomenal growth in gambling 
activity over the past several years, especially in electronic 
gaming, which—near as auditors can tell—is now many times
“Perhaps that's the 
worst imbalance in 
Montana's gambling 
system: the benefits are 
highly concentrated but 
the costs borne by all o f 
us.
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Helena $1 1 0 ,1 1 2
Billings $106,079
Billings $105,685
Source: Montana Department o f Justice, Gambling
Control Division, Biennial Report, FY 1993-1994.
larger than other sectors in all ways accept one: the applicable 
tax rate. The lottery program manages to transfer about 29 
percent of its total sales into state coffers, video gaming only 15 
percent. These tax splits are way below what every other state 
deems fair. We may be special in Montana, but is this how?
We need to reveiw Montana’s gambling revenue and tax 
activity, and the first step is good numbers. During the 1995 
session Montana Legislators considered a measure for stronger 
audit controls of video gaming, preferably an automated dial-up
system. Despite support from both Governor Racicot and 
Attorney General Mazurek, the resolution was narrowly 
defeated. In our modest opinion, such an initiative must be 
revisited and passed.
Once we have credible numbers for gambling activity, the 
next step is understanding costs. We see two types o f pertinent 
costs: The cost structures—business realities, if you will—for 
small and mid-size Montana operators, such as rent, light, 
labor, depreciation, and business equipment taxes; and the 
social costs associated with problem gambling, such as 
increased treatment and legal services. There is a solid and 
growing body o f research on the gaming industry; we should 
be able to learn much from the experience o f other 
jurisdictions.
Finally, with clear, credible data on revenue trends and 
varieties of costs, come the tough policy questions for 
Montanans. What is an appropriate government split for video 
gaming? Can we control the revenue addiction of some 
Montana cities? Who pays for the social costs of gambling? Are 
Montana’s gambling taxes adequate? Equitable? Credible?□
Stanley Nicholson directs the Montana Fiscal Forum project and 
is a consulting economist with the Bureau. Marlene Nesary is the 
Bureau's editorial director.
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Table 5
Highest Income Machines, FY 1994
BABY BOOM ERS
Baby Boomers in Montana: A Demographic Profile
United States • Montana
%  of Labor %  of Labor
ft o f People Force # o f PeoDle Force
Industry
Employed 59,975,248 1 0 0 .0 186,870 1 0 0 .0Agriculture, Forestry, and Fisheries 1,415,546 2.4 15,721 8.4Mining 448,685 0.7 3,367 1.8Construction 4,071,070 6 .8 12,338 6 .6Manufacturing, Nondurable Goods 4,347,051 7.2 5,131 2.7Manufacturing, Durable Goods 6,853,545 11.4 10,267 5.5Transportation 2,840,098 4.7 9,509 5.1Communications and Other Public Utilities 1,880,876 3.1 5,599 3.0Wholesale Trades 2,779,801 4.6 7,572 4.1Retail Trade 8,091,539 13.5 30,920 16.5Finance, Insurance, and Real Estate 4,281,087 7.1 9,544 5.1Business and Repair Services 2,995,097 5.0 7,114 3.8Personal Services 1,673,580 2 .8 6 ,1 0 1 3.3Entertainment and Recreation Services 747,945 1.2 2,505 1.3Health Services 6,298,001 10.5 19,684 10.5Educational Services 4,801,707 8 .0 19,172 10.3Other Professional and Related Services 3,327,107 5.5 10,867 5.8Public Administration 3,122,513 5.2 11,459 6.1
Class o f Worker
Employed 59,975,248 1 0 0 .0 186,870 1 0 0 .0Private Wage and Salary Workers 44,806,106 74.7 116,975 62.6Government Workers 9,438,788 15.7 38,698 20.7Local Government Workers 4,349,927 7.3 16,091 8 .6State Government Workers 2,897,559 4.8 12,981 6.9Federal Government Workers 2,191,302 3.7 9,626 5.2Self-employed Workers 5,543,738 9.2 29,899 16.0Unpaid Family Workers 186,616 0.3 1,298 0.7
Table 2
Baby Boomers 26 to 44 Years Old
Selected Labor Force and Consuming Characteristics: 1990 Summary
Labor Force Status
United States Montana
In Labor Force 64,272,064 201,992
Not in Labor Force 12,695,948 40,472
Percent Not In Labor Force 19.8 2 0 .0
Percent o f Males in Labor Force 92.0 91.3
Percent o f Females in Labor Force 
Females with Children Under 6  Years
75.2 75.3
Percent In Labor Force 
Females with Children 6 to 17 Years
22 .1 23.7
Percent In Labor Force 
Commuting to Work
44.8 51.1
Percent Drove Alone 75.1 73.4
Percent Walked or Worked at Home 5.3 11.9
Source: All data from the U.S. Bureau o f the Census, based on the 1990 Census o f Population.
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Table 1
Baby Boomers 26 to 44 Years Old





Median Household income (dollars) 34,903 26,794
Families 31,313,443 104,794
Median Family Income (dollars) 36,745 29,405
Nonfamily Households 9,138,152 29,484
Median Nonfamily Household Income (dollars) 29,205 19,574
Per Capita Income (dollars) 20,942 17,030
Household Type in 1989
Households 40,451,595 134,278
Mean Wage and Salary Income (dollars) 38,626 27,237
Mean Nonfarm Self-Employment Income (dollars) 19,972 15,970
Percent Below Poverty Level
All Persons 10 .0 13.7
Female Householder Families with Related




Married-Couple Families Percent o f
76,542,735 239,663
Total Households 58.9 61.8
Householder Living Alone 6,878,524 23,294
Persons Per Household 
Tenure
1.95 1.85
Percent Owner Occupied 57.1 60.9
Persons Per Owner-Occupied Unit 2.96 2.90









Median (dollars) 397 261
United States Montana
Urban and Rural Residence
Urban Population Percent o f Total Population 76.1 52.5
Rural Population Percent o f Total Population 23.9 47.5
Educational Attainment
Percent High School Graduate or Higher 84.9 90.8
Percent Bachelor’s Degree or Higher 24.9 24.3
Residence in 1985
Lived in Same House 31,559,511 99,011
Lived in Different House in U.S. Different State 9,107,455 35,262
Children ever Bom Per 1,000 Women 
Women 26 to 34 Years Old 1,381 1,610
Women 35 to 44 Years Old 1,960 2,107
Veteran Status
Civilian Veterans 26 to 44 Years Old (%) 10 .2 12.3
Nativity and Place o f Birth
Native Population % Bom in State o f Residence 62.0 54.9
Source: All data from the U.S. Bureau o f the Census, based on the 1990 Census o f Population.
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Table 3
Baby Boomers 26 to 44 Years Old 
Income and Poverty Status: 1990 Summary
Table 4
Population and Housing Characteristics: 1990 Summary
Table 5
Selected Social Characteristics: 1990 Summary
MONTANA POLL
Consumer Sentiment
by Susan S elig W allwork
The Montana Index of Consumer Sentiment suggests 
continued consumer optimism. The 1995 average was only a 
few points below 1994, but still higher than at any time since 
1983.
The Index is derived from information compiled through the 
June and December editions of the Montana Poll, conducted by 
the Bureau. Each edition of the poll is based on interviews with 
about 400 adult Montanans statewide.
We ask about their economic situations and their expecta­
tions for themselves, the state economy, and for three major 
consumer markets: housing, automobiles, and major household 
durables (TVs, furniture, major appliances, etc.). We use some 
of these data to compute the composite index.
Our index is patterned after the national Index of Consumer 
Sentiment, considered a leading indicator for the national 
economy, because it generally signals the direction of any 
economic change, though not the magnitude of that change.
Consumer sentiment influences consumer spending, which 
accounts for about two-thirds of the gross national product.
Montana Index. Most Montanans, 54 percent, anticipated 
no change in their own situations in a year, and only one in ten 
expected to be worse off. Roughly five in ten were optimistic 
about the state’s one-year outlook, while about four in ten were 
not. About five in ten were pessimistic about the less predict­
able long-term outlook, the next five years, for the state 
economy.
Optimism continued highest for the shorter-term household 
durables outlook, with roughly six in ten optimistic. For the 
other two markets—automobiles and housing—optimism 
appears to have peaked some time ago. Optimism regarding the 
housing market has remained relatively stable since 1993 at 
roughly five in ten. Expectations about the automobile market, 
though, have declined several points since last year, with about 
four in ten optimistic and almost as many pessimistic.
Regional Indexes. The Bureau groups Montana’s counties 
into three broad multi-county trade areas or regions: the west 
region, west of the Continental Divide; the northeast region, 
covering the northern half of eastern Montana; and the south­
east region. Helena and Great Falls are in the northeast, Billings 
and Bozeman are in the southeast, and Missoula, Kalispell and 
Butte are in the west.
These regions usually show similar trends as the overall state 
pattern. A big change in the state index usually means similar 
movement at the regional level.
The three regions have all experienced upward movement 
over the past few years, with a dramatic increase in 1994. The 
1995 average for each region dropped a few points, but all 
remained high and noticeably above earlier post-1983 levels.
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Figure 1
Index o f Consumer Sentiment 





ALL RESPONDENTS (n=l,630) 84% 16%
Male (n=765) 85% 15%
Female (n=865) 83% 17%
Age: 18-24 years (n=75) 75% 25%
25-34 years (n=271) 76% 24%
35-44 years (n=419) 82% 18%
45-64 years (n=512) 83% 17%
65 years and over (n=319) 96% 4%
Baby Boomers aged 31-49 years (n=725) 82% 18%
Some high school education or less (n=124) 77% 23%
High school graduate (n=543) 81% 19%
Some college (n=492) 82% 18%
College graduate (n=452) 92% 8 %
Household income: Under $15,000 (n=329) 72% 28%
$15,000-$ 19,999 (n=170) 75% 25%
$20,000-$34,999 (n=428) 8 6 % 14%
$35,000-$49,999 (n=305) 89% 1 1%
$50,000 or over (n=252) 95% 5%
Household size: One person; respondent only (n=372) 85% 15%
Two persons (n=557) 87% 13%
Three persons (n=241) 77% 23%
Four persons or more (n=448) 82% 18%
Children in household: No children (n=999) 85%' 15%
One child (n=214) 81% 19%
Two children (n=254) 83% 17%
Three children or more (n=163) 79% 2 1 %
Insured Uninsured
Western Montana* (n=605) 83% 17%
Butte-Silver Bow County (n=105) 8 8 % 1 2%
Flathead County (n=135) 81% 19%
Missoula County (n=146) 8 6 % 14%
Remaining (rural) counties (n=212) 8 8 % 1 2%
Eastern Montana* (n= 1,024) 84% 16%
Northeast (n=455) 83% 17%
Cascade County (n=137) 8 8 % 1 2%
Lewis and Clark County (n=88) 8 6 % 14%
Remaining (rural) counties (n=212) 8 6 % 14%
Southeast (n=555) 85% 15%
Gallatin County (n=132) 91% 9%
Yellowstone County (n=191) 91% 9%
Remaining (rural) counties (n=210) 8 6 % 14%




The good news is the vast majority o f adult 
Montanans, along with the other members of 
their households, apparently are covered by 
health insurance. In most cases that coverage is 
through a private insurer.
Eight respondents in ten (84 percent) said 
they and all members of their households were 
insured. About two in three of the insured group 
(or 57 percent overall) had private insurance. 
Twelve percent overall had Medicare plus some 
private coverage or some other combination of 
coverages. A few reported coverage only through 
Medicare (7 percent), Medicaid (3 percent), or 
CHAMPUS (3 percent).
The bad news is that about 100,000 (or about 
16 percent) o f adult Montanans apparently are 
not insured. Some or all household members in 
this group, including children, also are without 
insurance.
At the low end o f the household income scale 
(below $20,000), about three Montanans in ten 
were uninsured. Coverage increased significantly 
to a high o f 95 percent among high-income 
Montanans (over $50,000).
Health insurance coverage was also related to 
age. That is, Montanans below age 35—many of 
whom likely are in the lower-income house­
holds—had lower rates o f coverage. Given the 
existence o f Medicare, it’s no surprise that 
elderly Montanans reported the highest inci­
dence of coverage. Coverage was also higher in 
smaller households and in those with no 
children.
Coverage levels were comparable across the 
state. Our subsamples were not large enough to ex­
amine all the county level data, but in the larger 
urban counties we found levels of coverage compa­
rable to the statewide rate. Flathead County re­
ported the lowest incidence of coverage at 81 per­
cent (19 percent uninsured). Gallatin and 
Yellowstone counties reported the highest with 91 
percent of the respondents insured. The rest fell in 
between. □
Susan Selig Wallwork is the Bureau's director o f 
survey research.
Montana Business Quarterly/Winter 1995 13
Table 1
Table 2
Source: The University o f Montana, Bureau o f Business and Economic Research, Montana 
Poll (Missoula, Montana; March, June September, and December 1995).
Note: The total combined sample size o f 1,630 is sufficient for a maximum error margin o f 
plus/minus 2.5 percentage points; however, the samples for various subgroups are subject to 
higher levels o f potential error, due to smaller size.
COUNTY POPULATION
Estimated Population for Montana Counties and Incorporated Places
7/1/94 7/1/92 4/1/90 %  Change 7/1/94 7/1/92 4/1/90 %  Change
Area Name EST. EST. CENSUS 1990-94 Area Name EST. EST. CENSUS 1990-94
Montana 856,057 823,096 799,065 7.1% Flathead County 67,285 62,851 59,218 13.6%
Columbia Falls 3,151 3,012 2,921 7.9%
Beaverhead County 8,849 8,621 8,424 5.0% Kalispell 13,214 12,460 11,917 10.9%
Dillon 4,523 4,127 4,001 6.3% Whitefish 4,862 4,570 4,368 11.3%
Lima 260 246 265 -1.9%
Gallatin County 57,773 53,998 50,463 14.5%
Big Horn County 12,060 11,618 11,337 6.4% Belgrade 4,134 3,631 3,422 20.8%
Hardin 2,985 2,997 2,940 1.5% Bozeman 25,067 23,953 22,660 10.6%
Lodge Grass 504 493 517 -2.5% Manhattan 1,137 1,079 1,034 10.0%
Three Forks 1,357 1,252 1,203 12.8%
Blaine County 7,054 6,816 6,728 4.8% West Yellowstone 999 926 913 9.4%
Chinook 1,551 1,542 1,512 2.6%
Harlem 885 865 882 0.3% Garfield County 1,433 1,437 1,589 -9.8%
Jordan 444 429 494 -10.1%
Broadwater County 3,677 3,538 3,318 10.8%
Townsend 1,932 1,785 1,635 18.2% Glacier County 12,426 12,187 12,121 2.5%
Browning 1,186 1,170 1,170 1.4%
Carbon County 8,947 8,316 8,080 10.7% Cut Bank 3,183 3,263 3,329 -4.4%
Bearcreek 41 38 37 10.8%
Bridger 764 736 692 10.4% Golden Valley County 949 907 912 4.1%
Fromberg 414 376 370 11.9% Lavina 160 146 151 6.0%
Joliet 637 533 522 22.0% Ryegate 270 260 260 3.8%
Red Lodge 2,280 2,072 1,958 16.4%
Granite County 2,655 2,531 2,548 4.2%
Carter County 1,531 1,499 1,503 1.9% Drummond 282 267 264 6.8%
Ekalaka 457 420 439 4.1% Philipsburg 986 915 925 6.6%
Cascade County 81,167 79,247 77,691 4.5% Hill County 17,480 17,777 17,654 -1.0%
Belt 571 569 571 0.0% Havre 10,059 10,285 10,201 -1.4%
Cascade 871 778 729 19.5% Hingham 180 186 181 -0.6%
Great Falls 58,202 56,696 55,125 5.6%
Neihart 48 45 53 -9.4% Jefferson County 8,988 8,280 7,939 13.2%
Boulder 1,427 1,324 1,316 8.4%
Chouteau County 5,451 5,476 5,452 0.0% Whitehall 1,184 1,095 1,067 11.0%
Big Sandy 723 746 740 -2.3%
Fort Benton 1,674 1,688 1,660 0.8% Judith Basin County 2,246 2,264 2,282 -1.6%
Geraldine 308 303 299 3.0% Hobson 224 226 226 -0.9%
Stanford 524 563 529 -0.9%
Custer County 12,126 11,815 11,697 3.7%
Ismay 20 20 19 5.3% Lake County 23,653 22,076 21,041 12.4%
Miles City 8,745 8,542 8,461 3.4% Poison 4,029 3,675 3,291 22.4%
Ronan 1,737 1,625 1,547 12.3%
Daniels County 2,152 2,144 2,266 -5.0% St. Ignatius 904 864 778 16.2%
Flaxville 83 83 88 -5.7%
Scobey 1,131 1,120 1,154 -2.0% Lewis & Clark County 51,524 49,576 47,495 8.5%
East Helena 1,651 1,595 1,538 7.3%
Dawson County 8,994 9,053 9,505 -5.4% Helena 26,339 25,720 24,609 7.0%
Glendive 4,682 4,621 4,802 -2.5%
Richey 202 221 259 -22.0% Liberty County 2,238 2,256 2,295 -2.5%
Chester 915 927 942 -2.9%
Deer Lodge County 10,229 10,108 10,356 -1.2%
Anaconda-Deer Lodge 10,229 10,108 10,356 -1.2% Lincoln County 18,409 17,628 17,481 5.3%
Eureka 1,192 1,060 1,043 14.3%
Fallon County 3,061 2,993 3,103 -1.4% Libby 2,626 2,513 2,532 3.7%
Baker 1,830 1,782 1,818 0.7% Rexford 159 126 132 20.5%
Plevna 126 130 140 -10.0% Troy 974 1,008 953 2.2%
Fergus County 12,588 12,448 12,083 4.2% McCone County 2,140 2,104 2,276 -6.0%
Denton 334 354 350 -4.6% Circle 718 728 805 -10.8%
Grass Range 153 168 159 -3.8%
Lewiston 6,368 6,331 6,097 4.4% Madison County 6,384 6,069 5,989 6.6%
Moore 172 190 211 -18.5% Ennis 840 808 773 8.7%
Winifred 162 163 150 8.0% Sheridan 709 659 652 8.7%
Twin Bridges 417 407 374 11.5%
Virginia City 127 104 142 -10.6%
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COUNTY POPULATION
7/1/94 7/1/92 4/1/90 %  Change 7/1/94 7/1/92 4/1/90 %  Change
Area Name EST. EST. CENSUS 1990-94 Area Name EST. EST. CENSUS 1990-94
Meagher County 1,830 1,803 1,819 0.6% Sheridan County 4,434 4,542 4,732 -6.3%
White Sulphur Springs 1,018 998 963 5.7% Medicine Lake 329 353 357 -7.8%
Outlook 108 112 109 -0.9%
Mineral County 3,633 3,448 3,315 9.6% Plentywood 2,047 2,054 2,136 -4.2%
Alberton 402 369 354 13.6% Westby 237 243 253 -6.3%
Superior 961 891 881 9.1%
Silver Bow County 34,814 34,256 33,941 2.6%
Missoula County 85,670 82,369 78,687 8.9% Butte-Silver Bow 34,190 33,644 33,336 2.6%
Missoula 45,364 44,396 42,918 5.7% Walkerville 624 612 605 3.1%
Musselshell County 4,422 4,107 4,106 7.7% Stillwater County 7,222 6,781 6,536 10.5%
Melstone 155 159 166 -6.6% Columbus 1,694 1,577 1,573 7.7%
Roundup 2,008 1,780 1,808 11.1%
Sweet Grass County 3,269 3,160 3,154 3.6%
Park County 15,651 14,733 14,484 8.1% Big Timber 1,568 1,524 1,557 0.7%
Clyde Park 302 285 282 7.1%
Livingston 7,414 6,920 6,701 10.6% Teton County 6,438 6,231 6,271 2.7%
Choteau 1,729 1,698 1,741 -0.7%
Petroleum County 534 507 519 2.9% Dutton 417 389 392 6.4%
Winnett 216 192 188 14.9% Fairfield 715 657 660 8.3%
Phillips County 5,039 5,093 5,163 -2.4% Toole County 5,087 5,012 5,046 0.8%
Dodson 147 134 137 7.3% Kevin 173 182 185 -6.5%
Malta 2,276 2,319 2,340 -2.7% Shelby 2,824 2,738 2,763 2.2%
Saco 253 257 261 -3.1% Sunburst 418 420 437 -4.3%
Pondera County 6,218 6,258 6,433 -3.3% • Treasure County 875 893 874 0.1%
Conrad 2,681 2,818 2,891 -7.3% Hysham 335 351 361 -7.2%
Valier 490 499 519 -5.6%
Valley County 8,316 8,207 8,239 0.9%
Powder River County 2,006 2,032 2,090 -4.0% Fort Peck 226 217 226 0.0%
Broadus 510 506 572 -10.8% Glasgow 3,672 3,632 3,572 2.8%
Nashua 373 378 375 -0.5%
Powell County 6,792 6,786 6,620 2.6% Opheim 115 117 145 -20.7%
Deer Lodge 3,502 3,493 3,378 3.7%
Wheatland County 2,355 2,276 2,246 4.9%
Prairie County 1,331 1,326 1,383 -3.8% Harlowton 1,092 1,046 1,049 4.1%
Terry 627 629 659 -4.9% Judith Gap 145 137 133 9.0%
Ravalli County 30,701 27,527 25,010 22.8% Wibaux County 1,138 1,146 1,191 -4.5%
Darby 771 682 625 23.4% Wibaux 561 575 628 -10.7%
Hamilton 3,410 3,025 2,737 24.6%
Pinesdale 855 753 670 27.6% Yellowstone County 122,765 118,107 113,419 8.2%
Stevensville 1,494 1,341 1,221 22.4% Billings 86,578 83,980 81,125 6.7%
Broadview 146 139 133 9.8%
Richland County 10,381 10,519 10,716 -3.1% Laurel 6,343 6,029 5,686 11.6%
Fairview 810 821 869 -6.8%
Sidney 5,182 5,197 5,217 -0.7% Yellowstone Nat’l Park 52 52 52 0.0%
Roosevelt County 11,127 10,871 10,999 1.2%
Bainville 139 140 165 -15.8%
Brockton 403 364 365 10.4%
Culbertson 812 792 796 2.0% Note: 1992 & 1994 county estimates are revised and differ from the county
Froid 180 184 195 -7.7% population estimates issued in January 1995.
Poplar 889 870 881 0.9%
Wolf Point 2,875 2,770 2,880 -0.2% 1992 incorporated place estimates are revised and differ from the population
estimates issued in February 1994.
Rosebud County 10,755 10,553 10,505 2.4%
Forsyth 2,186 2,201 2,178 0.4% Area names in bold indicate county seat.
Sanders County 9,733 8,868 8,669 12.3% Source: U.S. Bureau o f the Census
Hot Springs 566 503 411 37.7% Compiled by: Census and Economic Information Center, Montana
Plains 1,165 1,004 992 17.4% Department o f Commerce, 1424 9th Ave., Helena, MT 59620
Thompson Falls 1,457 1,299 1,319 10.5% (406) 444-2896
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AIRPORTS
Montana’s Major Airports: 
Econom ic and Activity Profiles
by J am s T. Sylvester
The Bureau recently analysed Montana's airports— their activities, 
operations, and economic impact—-for the M ontana Department o f  Transpor­
tation. The follow ing overview is an excerpt from  that longer report, which is 
available from  D O T  offices in Helena.
Our survey found that 80 percent o f Montanans use at least one 
o f the state's major airports in a given year, though most o f their 
visits are for purposes other than personally flying in or out. As 
shown below, at nearly all the major airports in Montana, boardings 
by commercial airline passengers increased between 1991 and 1994 
(Figure 1). Great Falls was the lone exception.
Revenue trends show a somewhat different pattern. Most major 
airports experienced slight revenue growth between 1992 and 1994. 
However, Missoula's revenues were down in 1994 due to a major 
construction project (Figure 2). Great Falls, where passenger 
boardings were down over the period, also experienced a decline in 
landing fees and building and rents.
Operations—-basically defined as aircraft wheels touching the 
runway—are the usual way o f measuring airport activity levels. 
Billings was the most active airport in 1994, as shown below, 
followed by Helena. Note that a sizable portion o f Helena operations 
is attributable to military activity (Figure 3). This is also true o f Great 
Falls, where National Guard operations make up nearly half o f the 
total. General aviation activity, such as corporate and pleasure flights, 
comprises the bulk o f operations in Billings, Bozeman, Missoula, 
Kalispell, and Butte (Figure 4).
Finally, we compare the number o f aircraft based at major airports. 
This provides an indicator o f usage by local aviation enthusiasts. 
Billings was by far the most active major airport by this measure, 
although it is important to note that smaller general aviation airports 
close to Missoula and Kalispell may siphon o ff some usage that 
otherwise would be attributable to larger sites. For instance, the 
Stevensville airport, about 30 miles from Missoula, is home to 47 
private planes. These, added to Missoula's 100 general aviation 
aircraft, mirror local general aviation operations. Likewise, adding 
aircraft at Kalispell City Airport (64) to those at Glacier International 
nearly doubles general aviation aircraft. Thus, in terms o f general 
aviation, Kalispell is the third most active area in the state.
Figures 1,2,3 &  4
Annual Boardings at Montana's Seven Certificated* Airports, 
1991-1994
Operations by Type at Montana's Certificated Airports, 
1994
Source: U.S. Department of Transportation, Federal Aviation Admin.
Aircraft Based at Montana's Certificated Airports, 
1994
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Source: Montana Airport Managers Association.
♦Certified airports have met U.S. Federal Aviation Administration 
criteria for safety, fire, crash and rescue services.
Annual Revenues at Montana's Certificated Airports, 
1992-1994




Emplovment (millions of dollars)
No. o f employees at airport 1,320 $26.8
Air transportation 1 0 0 2.7
Other at airport 1 ,2 0 0 24.1




Median age 52 48
Household income in 1994
Under $15,000 2 1 % 2 1 %
$15,000-534,999 29% 40%
$35,000 and over 50% 39%
Employment status
Employed 64% 6 8 %
Retired 30% 17%




Scheduled air carrier 12,956
Air taxi 6 ,1 0 2
General aviation local 5,250
General aviation itinerant 5,250
Military 28,000








Source: Data compiled by the Bureau o f Business and Economic Research, 
The University o f Montana.
E m p loym en t an d  W age s
Wages and salaries
Emplovment <millions o f dollars)
No. o f employees at airport 90 $1.7
Air transportation 70 1 .6
Other at airport 2 0 0.1
Airport-dependent employees 1 2 0 0 .8
V is it o r  P r o f i le
Traveler Non-traveler
n=38 n=76
Median age 46 43
Household income in 1994
Under $15,000 18% 27%
$15,000-534,999 23% 34%




Student 0 % 1 %
Other 8 % 11%
A irp o r t  O p e r a t io n s
Total operations 65,515
Scheduled air carrier 11,105
Air taxi 1,591
General aviation local 23,740
General aviation itinerant 28,725
Military 354
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Great Falls International Airport
Glacier International Airport
AIRPORTS
E m p lo ym en t  a n d  W a g e s
Wages and salaries
Emplovment (millions of dollars)
No. o f employees at airport 150 $3.6
Air transportation 90 2.1
Other at airport 60 1.5
Airport-dependent employees 170 1.2
V is it o r  P r o f ile
Traveler Non-traveler
n=36 n=76
Median age 46 43
Household income in 1994
Under $15,000 3% 24%
$15,000-534,999 47% 37%






A ir p o r t  O p e r a t io n s
Total operations 45,254
Scheduled air carrier 13,168
Air taxi 3,600
General aviation local 22,912
General aviation itinerant 5,000
Military 488








Source: Data compiled by the Bureau o f Business and Economic Research, 
The University o f Montana.
E m p lo ym en t  a n d  W a g e s
Wages and salaries
Emplovment (millions of dollars)
No. o f employees at airport 510 $9.3
Air transportation 70 1.4
Other at airport 440 7.9
Airport-dependent employees 90 0.7
V is it o r  P ro f ile
Traveler Non-traveler
n= 2 2 n=45
Median age 47 47
Household income in 1994
Under $15,000 25% 22%
$15,000-534,999 25% 45%




Student 0 % 0%
Other 13% 11%
A ir p o r t  O p e r a t io n s
Total operations 77,471
Scheduled air carrier 2,148
Air taxi 14,847
General aviation local 23,818
General aviation itinerant 23,818
Military 12,840














Emplovment (millions of dollars)
No. o f employees at airport 370 $1 0 .8
Air transportation 150 3.7
Other at airport 2 2 0 7.1




Median age 49 48
Household income in 1994
Under $15,000 1 0 % 26%
$15,000-$34,999 41% 45%
$35,000 and over 49% 29%
Employment status
Employed 67% 60%
Retired 2 0 % 2 2 %
Student 9% 7%
Other 4% 1 1%
Airport Operations
Total operations 69,877
Scheduled air carrier 4,909
Air taxi 12,826
General aviation local 25,660
General aviation itinerant 26,014
Military 468








Source: Data compiled by the Bureau o f Business and Economic Research, 
The University o f Montana.
E m p lo ym en t  a n d  W a g e s
Wages and salaries
Emplovment (millions of dollars)
No. o f employees at airport 70 $1.5
Air transportation 30 0 .6
Other at airport 40 0.9
Airport-dependent employees 50 0.4
V is it o r  P r o f i le
Traveler Non-traveler
n=28 n=48
Median age 45 48
Household income in 1994
Under $15,000 46% 26%
$15,000-$34,999 2 1 % 40%




Student 7% 6 %
Other 1 1% 20%
A ir p o r t  O p e r a t io n s
Total operations 18,896
Scheduled air carrier 4,836
Air taxi 7,700
General aviation local 2,200
General aviation itinerant 5,406
Military 386














Emplovment (millions of dollars)
No. o f employees at airport 700 $16.4
Air transportation 670 16.2
Other at airport 30 0 .2




Median age 45 48
Household income in 1994
Under $15,000 1 0 % 18%
$15,000-534,999 40% 40%
$35,000 and over 50% 42%
Employment status
Employed 6 8 % 70%
Retired 18% 17%
Student 6 % 1%
Other 8 % 1 2 %
Airport Operations
Total operations 105,022
Scheduled air carrier 1 2 ,2 1 2
Air taxi 32,371
General aviation local 24,066
General aviation itinerant 36,373
Military 618








Source: Data compiled by the Bureau o f Business and Economic Research, 
The University o f Montana.
Janies T. Sylvester is an economist with the Bureau o f Business and 
Economic Research, The University o f Montana.
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The Bureau of Business and Economic Research is the research and public 
service branch of The University of Montana’s School of Business 
Administration.
The Bureau is regularly involved in a wide variety o f activities, including 
economic analysis and forecasting, forest products industry research, and survey 
research.
The Bureau’s Economics Montana forecasting system is an effort to provide 
public and private decision makers with reliable forecasts and analysis. These 
state and local area forecasts are the focus of the annual series of Economic 
Outlook Seminars, cosponsored by the Bureau and respective Chambers of 
Commerce in Billings, Bozeman, Butte, Great Falls, Helena, Kalispell, and 
Missoula.
The Bureau also has available county data packages for all Montana counties. 
These packages provide up-to-date economic and demographic information 
developed by the Bureau and are not available elsewhere.
The Montana Poll, a quarterly public opinion poll, questions Montanans 
about their views on a variety of economic and social issues. The Bureau also 
conducts contract survey research and offers a random digit dialing program for 
survey organizations in need of random telephone samples.
The Forest Industries Data Collection System, a census of forest industry 
firms conducted approximately every five years, provides a large amount of 
information about raw materials sources and uses in Montana, Idaho, and Wyo­
ming. It is funded by the U.S. Forest Service. The Montana Forest Industries 
Information System collects quarterly information on the employment and 
earnings of production workers in the Montana industry. It is cosponsored by 
the Montana Wood Products Association.
The Bureau’s Natural Resource Industry Research Program enables the 
Bureau to continuously monitor Montana’s natural resource industries and 
improve the public’s knowledge of them and their roles in the state and local 
economies. This program provides easily accessible information about all the 
natural resource industries. Sponsors are the Plum Creek Timber Company, 
Montana Wood Products Association, and American Forest Resource Alliance.
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